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Q1 Outline a simplified model of consumer decision making.

Q2 What are the various types of problem recognitions & how marketer activate the
problem recognition?

Q3 Why forming a consideration set is very important consideration for marketers &
briefly explain the process of evaluation of alternatives.

Q4  Define culture? Why the study of culture is important for consumer behavior?
Q5 Explain any two in detail:
i- Classification of Motives

ii- Social Class
iii- Involvement
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